
 

ʆʙʟʦʨ ʩʦʚʨʝʤʝʥʥʳʭ ʪʝʥʜʝʥʮʠʡ ʥʘ ʨʳʥʢʝ ʪʫʨʫʩʣʫʛ 

 

ʄʘʨʠʷ ʗʢʫʰʢʠʥʘ 

3 ʘʧʨʝʣʷ 2013 ʛʦʜʘ 

ɺʠʧʠʪʝʥʦ, ʀʪʘʣʠʷ 



2 

ʆʙʟʦʨ ʩʦʚʨʝʤʝʥʥʳʭ ʪʝʥʜʝʥʮʠʡ ʠ 
ʚʟʛʣʷʜ ʚ ʙʫʜʫʱʝʝ 
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˽͔ͯͭ΄͔͍͔͙͍ͫͭͤͤͦ͟ ͍͙ͫͭ͊ͤͦͭͫΎ ͋ͦ͡Έ΄͔Σ ͊͟͟ ͙ ;͙ͫͦ͡ 
͔ͨͦͫ΅͔͊ͣ·ͻ ͙͙ͣ ͔ͣͫͭΦ  ˴ нлнл ͎ͦ͒ͯ ͙ͦ͟͡;͔͍ͫͭͦ 
͔ͨͯͭ΄͔͍͔͙͍ͫͭͤͤͦ͟ ͍͔͙ͯ͡;͙ͭͫΎ ͍ н ͪ͊͊͘ 

˹͍͔͙͊ͨͪ͊ͤ͡Ύ ͔ͨͦ͒ͦ͘͟Σ ͔͔ͭͤ͒ͤͼ͙͙ ͙ ͎ͨͪͦͤͦ͘ 1950-2030 

UNWTO Tourism Towards 2030 

41% 

30% 

14% 

16% 

2030 
ʜʦʣʷ 
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ˤ ͔ͫ͒ͯ͡Ό΅͙͔ п ͎ͦ͒͊ ͒ͦͻͦ͒· 
͎͙͙ͦͫͭͤ;͎ͤͦͦ ͙͔͋ͤͫ͊͘ ͍·ͪ͊ͫͭͯͭ ͤ͊ нт҈ 

5.3% 

4.7% 

0 - 4.3% 

6.0% 

Retail Value US$ Growth 2011-16 CAGR 

ʜʦʭʦʜ ʛʦʩʪʠʥʠʯʥʦʛʦ ʙʠʟʥʝʩʘ ʚ 2012 

$490 ʤʣʨʜ 

323 
413 457 490 519 

623 

2001 2006 2011 2012e 2013f 2016f

+27% 

+18% 
+27% 
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ʀʥʪʝʨʥʝʪ ʠ ʤʦʙʠʣʴʥʳʝ ʫʩʪʨʦʡʩʪʚʘ 
ʦʙʲʝʜʠʥʷʶʪ ʧʦʪʨʝʙʠʪʝʣʝʡ 

нлмлΥ п҈ ͍͊ͨͪͦͫͦ͘ ς 
͔͙ͨͦ͒͘͟Φ нлммΥ ͔ͯ͗ 

14%  

Marriott: 50% 
͙͍͙͚͋ͪͦͤͪͦ͊ͤ ͍ ͔͒ͤΈ 

͔͔͙͊ͫͤ͘͡Ύ 

So 
Social 

Lo 
Local 

Mo 
Mobile 
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ɸʚʠʘʧʝʨʝʚʦʟʢʠ 
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ɸʚʠʘʧʝʨʝʚʦʟʢʠ ʚʳʨʘʩʪʫʪ ʚ 2 ʨʘʟʘ ʟʘ 
15 ʣʝʪ; ʧʨʠ ʵʪʦʤ.. 

0%

100%

200%

300%

ˣ͙͔͎͙͗ͤͣ͊ͫͭͪ͡Φ ˨͊͡Έ͔͎͙ͤͣ͊ͫͭͪΦ 

2030 2030 

2010 2010 

Source: Airbus   * Long haul traffic = flight distance > 2000nm excl. domestic, CAPA, OAG 

x 2.4 

x 2.8 

2010 = 100%  

ʈʦʩʪ ʜʘʣʴʥʝ- ʠ ʙʣʠʞʥʝʤʘʛʠʩʪʨʘʣʴʥʦʛʦ 

ʥʘʧʨʘʚʣʝʥʠʡ  
˾͍͙͙͔͊ͭ͘ ͔͍ͦͯͦͫͭͪͦ͟͡ ͍ нлмн  

36,6% 

30,1% 

24,1% 

31,6% 

Europe

N America

APAC

LATAM

LCC Traditional Airlines

+ 0.7 

- 0.2  

+ 0.4 

+ 5.0 
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ʊʨʘʜʠʮʠʦʥʥʳʝ ʘʚʠʘʢʦʤʧʘʥʠʠ ʠʱʫʪ 

ʥʦʚʳʝ ʧʫʪʠ 

ɹʣʠʞʥʝʤʘʛʠʩʪʨʘʣʴʥʳʝ 
ʥʘʧʨʘʚʣʝʥʠʷ 

Åʃʦʫʢʦʩʪʝʨʳ ʫʞʝ ʦʙʨʘʱʘʶʪ ʚʥʠʤʘʥʠʝ 
ʥʘ ʙʠʟʥʝʩ-ʧʫʪʝʰʝʩʪʚʝʥʥʠʢʦʚ 

Åʊʨʘʜʠʮʠʦʥʥʳʝ ʘʚʠʘʢʦʤʧʘʥʠʠ ʠʱʫʪ 
ʥʦʚʳʝ ʧʫʪʠ ʨʘʟʚʠʪʠʷ 

ɼʘʣʴʥʝʤʘʛʠʩʪʨʘʣʴʥʳʝ 
ʥʘʧʨʘʚʣʝʥʠʷ 
Åʅʦʚʳʝ ʣʦʫʢʦʩʪʝʨʳ ʠʟ ʩʪʨʘʥ ʉʨʝʜʥʝʛʦ 
ɺʦʩʪʦʢʘ 

Åʊʨʘʜʠʮʠʦʥʥʳʝ ʘʚʠʘʢʦʤʧʘʥʠʠ ï ʬʦʢʫʩ 
ʥʘ ʦʙʩʣʫʞʠʚʘʥʠʠ, ʘʣʴʷʥʩʘʭ ʠ 
ʩʦʚʤʝʩʪʥʳʭ ʧʨʝʜʧʨʠʷʪʠʷʭ 
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ñʄʠʨ ʠʟʤʝʥʠʣʩʷò, - 

 ʋʠʣʴʷʤ ʋʦʣʰ, IAG 

SYD - 

MAD 

PER - MOW 

MEL - ZRH 

Emirates ï 1 Stop 
Oneworld ï 2 Stops 

Emirates ï 1 Stop 
Star  ï 2 Stops 

Emirates ï 1 Stop 
SkyTeam ï 2 Stops 


